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Your premier information source for celebrating life on the Northshore | SophisticatedWoman.com

For 27 years, Sophisticated Woman 

Magazine has been the guide to 

the best of life on the Northshore. 

Every month, our readership of 

75,000* finds ideas, information, 

news and resources they need 

to be more knowledgeable and 

successful in their lives.

www.sophisticatedwoman.com
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Enterprising Woman
Celeste Marcussen Hart
Creating U

2012 Northshore’s
Best Pullout Guide

www.sophisticatedwoman.com

Enterprising Women
President Laurie Jugan
Past President Stephanie Hoppmeyer
Junior Auxiliary of Slidell
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Home Decorating: 
Light Up Your Life

www.sophisticatedwoman.com

Enterprising Woman 
Ann Habisreitinger Barré, M.Ed. 
Huntington: Your Tutoring 
Solution
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Health & Fitness 
Facilities

Wardrobe Makeover

www.sophisticatedwoman.com
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Enterprising Women
S. Michele Blanchard, Attorney at Law & 
Chairman of the Board 2013 
Dawn Sharpe-Brackett, CEO 
East St. Tammany Chamber of Commerce

Summer Camp Guide
Spring Trends

www.sophisticatedwoman.com

Enterprising Woman 
Beverly Crews McQuaid 

President, M.Ed.

Planet Kids Academy 
Madisonville
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The Northshore’s  
Top Dentists

Fall Home Trends

Northshore  
Cultural Heritage
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Enterprising Woman
Tiffani Robin

Robin Realty Group
of Keller Williams Realty Services

Top Salons and Spas

www.sophisticatedwoman.com
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Enterprising Woman
Laura Jacobs
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Premier Physicians
This Month’s MENtionable
Dr. Seán O’Sullivan
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Enterprising Man
Gary M. Agena, M.D.

Obstetrics and Gynecology

www.sophisticatedwoman.com

Men in Business
Father’s Day Gift Guide

Enterprising Woman
Emily Grieshaber, M.D.

Grieshaber Dermatology
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Shop-to-Stop 
Breast Cancer

Hammond—
A Growing Community

www.sophisticatedwoman.com

Enterprising Woman
Kelly Gilthorpe Burkenstock, M.D.

Dr. Burkenstock’s 
Skin•Body•Health

Azure Salon & Spa
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Senior Living

Three Rivers Art Festival
Pullout Guide

Falling for Footwear

www.sophisticatedwoman.com

Enterprising Woman 
Kimberly Williams, M.D.

Nephrologist 
A Place of Our Own
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Putting on the Glitz

Holiday Memories
www.sophisticatedwoman.com

Enterprising Woman
Debbie Denova-Baker

Koko FitClub of Mandeville
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The Northshore’s 
Leading Attorneys

Fashion Editor’s Picks:
The Great Gatsby

Community Spotlight:
Madisonville
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Average Age	 42	 Female	 93%

Married	 66%	 Exercise Regularly	 87%

Purchasing Intentions
In the next year, our readers plan to purchase the following 
goods or services:

Clothing	 87%	 Hair/Spa Services	 87%
Gift Items	 73%	 Dental Services	 67% 
Shoes	 67%	 Travel	 67%
Home Furnishings	 60%	 Landscaping 	 60%
Physician/Hospital	 53%

Affluence
Average Household Income	  	 $100,000

Dine Out 	 5 Times a Week	 Vacations	 2 Per Year

Why Sophisticated Woman?

30,000 copies per month 
Average Readership: 75,000* per month   Frequency: 12x per year 

Circulation & Distribution

Pick up Locations:

�Almost 9,000 issues are distributed twice a month to over 
300 supplemental pickup locations in surrounding parishes.

Upscale Homes Mailing Distribution:

Guaranteed distribution to an upscale mailing list of over 
21,000—the most sought after buyers on the Northshore. 

Advertising Influence
87% �Use ads in Sophisticated Woman to make 

purchasing decisions.

75%� �Use Sophisticated Woman to find information about 
products and services.

73%� �Use Sophisticated Woman to educate themselves on 
the topic of health.

62% �Use ads in Sophisticated Woman to find where to shop.

90% �Use Sophisticated Woman to learn about people in the 
community.

Loyalty
80% �Read Sophisticated Woman from cover to cover.

Source: Annual Reader’s Survey 2012

Reach More of Your Target Consumers.
Our goal at Sophisticated Woman Magazine is to provide our upscale audience with the best products, services, 
fashion sense and useful information available and relevant to their lifestyle every month. It is no secret that our 
readers love to shop, but according to recent surveys, nearly 90 percent of them trust Sophisticated Woman Magazine 
to make their purchasing decisions. For less than .08 per household; you can disseminate your business message 
to 75,000* potential clients throughout the Northshore and surrounding regions. The added value offered with each 
tier of advertising gives you access to our popular website and opportunities to showcase you or your business 
through exceptionally innovative avenues. So the question is really—when will  
you let Sophisticated Woman make the most of your advertising dollar?
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2014 Editorial Calendar

Space Reservations: 
7th of every month

Editorial Content Due: 
8th of every month

Ad Materials Due: 
12th of every month

Sophisticated 
Woman Magazine

Sophisticated 
Woman Magazine Dr. Jeff Miller, Winner of Best Chiropractor

Integrated Spine & Disc

Northlake Music AcademyNorthlake Music Academy

Culinary KidsCulinary Kids

Pilates Bodies

Dr. Shaun Carpenter

Pilates Bodies

Dr. Shaun CarpenterDr. Shaun Carpenter

Garcia’s Famous Mexican Food

Northshore’s Guide to the Best
thenorthshoresbest.com

January 2014* 

Health Care and Fitness Facilities 
Enterprising Woman of the Year Ballot 
Northshore’s Best Voting Opens 
Workout Wear

February 2014* 

Financial Fitness and Northshore Realtors 
Valentine’s Day/Gift Guide 
Mardi Gras on the Northshore 
Spring Home Trends

March 2014* 
Summer Camp Resource Guide 
Spring Style Preview 
Everything Bridal/Gift Guide 
Community Spotlight: Ponchatoula 
Healthy Kids

April 2014* 

The Northshore’s Best 2013 
Special Pull-out Guide 
Spring Style Preview—Shoes 
Prom and Graduation/Gift Guide

May 2014* 
Top Salons & Spas 
A Salute to Mom/Gift Guide 
Enterprising Woman of the Year  
	 Announcement/Hats Off Recap  
Getaways—Vacation Packing Guide 
Community Spotlight: Abita Springs

June 2014* 
Enterprising Man Cover 
Men in Business 
A Salute to Dad/Gift Guide 
Outdoor Living 
Community Spotlight: Slidell

July 2014* 

Northshore Physicians  
Summer Style Trends 
Community Spotlight: Mandeville

August 2014* 

Northshore Dentists  
Cultural Life on the Northshore 
Fall Home Trends/Interior Design 
Back To School 

September 2014* 

Northshore Attorneys 
Fall Trends 
Tailgate Mania 
Community Spotlight: Madisonville

October 2014* 

Breast Cancer Awareness/Shop-to-Stop 
Gifts that Give 
Community Spotlight: Hammond

November 2014* 

Senior Living 
Holiday Gift Guide 
Fall Trends—Footwear 
Community Spotlight: Covington

 

December 2014* 

Holidays on the Northshore 
Holiday Gift Guide 
Style for the Holidays 
Festive Entertaining

Lifestyle & Leisure
Gardening • Recipes • Health and Fitness • Legal and Financial Advice

Beauty & Style

*Fashion Editor’s Picks/*Editor’s Picks • Shopping Scene Calendar • Beauty Experts

Community News
Parish Leaders • Event Calendar • Around Town

In Every Issue

thenor thshoresbest.com
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Three Rivers Art Festival  
Special Pull-out Guide

Reader Profile



”

BELOW LEFT: Dr. Emily Grieshaber and her husband Jim Wagner enjoy time 
with their daughter Elivette.
BELOW RIGHT: Emily and her father, Dr. Robert Grieshaber practice together 
at Grieshaber  Dermatology in Covington.

“The LightSheer® DUET™ has vacuum-assist technology, which 

causes minimal discomfort, while its increased spot size covers a 

larger surface area to drastically reduce treatment times,” she said. 

Emily conducts an initial consultation with all patients who are 

seeking cosmetic services. She performs all injectable procedures 

herself and has a licensed aesthetician, Carrie Buhler, who is avail-

able for consultations for skin care regimens, chemical peels and 

laser hair removal. 

With the prevalence of skin cancers as a result of sun exposure, 

Emily recommends that everyone schedule an initial visit with their 

dermatologist for a full body skin exam. This is especially important 

for people who are fair-skinned or have a family history of skin 

cancer. She cautions that melanoma is a type of skin cancer that can 

appear anywhere on the body—regardless of sun exposure. 

Emily also advises that you see a dermatologist that is board certi-

fied by the American Board of Dermatology. She cautions patients 

about placing their skin in the hands of a practitioner not specifically 

trained and board certified in dermatology. The board certified desig-

nation requires four years of additional training after medical school 

consisting of a one-year internship and three years of specialized 

training in dermatology, followed by passing a rigorous board exam, 

and participating in continuing medical education.   

Grieshaber Dermatology also introduced a new skin care line 

thanks to Emily. This includes products for anti-aging and products 

to fight acne. “We have three strengths of prescription strength 

retinoids, along with our DR.EaM Cream, a prescription strength 

Tretinoin and Hydroquinone to lighten brown spots, even skin tone 

and improve fine lines and wrinkles,” she explained. Everything is 

readily available and retails at a reasonable cost.  All products in the 

Grieshaber Dermatology skin care line are under $100.  

Each skin care regimen is put together by Emily, who specifies 

directions, products and order of use to make everything easy for 

her patients. 

“The cosmeceutical industry is completely overwhelming for 

patients.  I try to keep things simple and really believe that there 

are only a few products needed for good, healthy skin.” According 

to Emily, there are three “must haves”: a sunscreen with at least SPF 

30 and containing zinc oxide, a topical retinoid, and an anti-oxidant 

which stimulates collagen production and helps prevent fine lines 

and wrinkles as well as prevent sun damage and skin cancer.   

These days, Emily is certainly reaping the benefits of a simple skin 

care approach. While she and Jim enjoy tending to baby Elivette and 

their three English bulldogs, she’s still adjusting to the demands of 

a newborn. 

“Sometimes, I’m so tired, I can barely wash my face before I go to 

sleep,” she jokes, “It is important to keep things as simple as pos-

sible.” �
Grieshaber Dermatology is located at 714 W. 16th Ave. in Covington. 

To contact Dr. Grieshaber, you can call the office 985-893-1035 or visit their 

website grieshaberdermatology.com.

Feature Articles and Columns

Notes about feature articles: Ad contracts must be for 1/3 page ads or larger to 
receive a frequency discount. These articles and photographs are the property 

of the magazine. Under no circumstances can a feature or column be “rerun” in 
another publication. Features and covers are non-cancellable.

	Full-Spread Features
Includes two pages of color feature editorial and up to five photos 
of you and your business. Each issue is limited to one feature per 
category—Fashion, Home, Health, Beauty, Dining or Custom—
except when running in special sections. 

Frequency Discount	 1x	 6x	 9x	 12x

Two-page feature	  $3,500	 2,870	 2,600	 2,375

	Additional page	 $885

Budget Blinds
Finishing Touches for Your Home

Budget Blinds transforms your windows with an array of 

custom coverings and inspiring design accents. from the classic 

styles you love to innovative new product lines, Budget Blinds 

provides them all. ti and scott Canipe, husband and wife team, 

work together to provide comprehensive services from free con-

sultation to free installation. locally owned and operated, Budget 

Blinds proprietors ti and scott offer their years of experience as 

interior designer and engineer. the Canipes work closely with 

clients, tailoring their services to your schedule, practically and 

aesthetically enhancing your living and working spaces. they 

pride themselves on seeing your job through, from initial 

appointment to final installation. 

one of ti’s specialties as a designer is to provide a home or 

office a makeover and a fresh new look. she is an expert in 

finding solutions to just about anything involving the treatment 

of windows and furnishings. ti consults with clients on color, 

design, dimension and unique product features to update and 

renovate, giving a face-lift to what is currently there. a simple 

touch, like replacing mini blinds with elegant and dramatic 

draperies, stylish wooden shutters or innovative bamboo shades 

can give your home or office a whole new personality. replacing 

bedspreads and throw pillows is an easy solution when updating, 

rejuvenating and refreshing a tired and weary look. 

Budget Blinds is more than just blinds. ti and scott offer an 

array of services with over 1,000 samples of luscious fabrics and 

innovative products and materials to choose from. Create a new 

style and make a statement in your bedroom or bathroom. Cover 

your bed with a duvet cover, bedspread or quilt. finish off your 

new bedding and frame it with a lovely custom covered head-

board. transform your bathroom with a coordinating shower 

curtain and the perfect accessories to complete your beautiful 

new respite. 

the Canipes are proud to provide top quality resources avail-

able to them as a Budget Blinds franchise owner. their vendors 

are reasonably priced and readily available for efficient turn-

arounds. ti is proud of the fact that she is able to transform 

a room or office at very competitive prices and within short 

periods of time. “Having everything at my fingertips offers true 

convenience,” she said, “a client’s draperies can be completed 

and installed in about two weeks.”  

Budget Blinds provides the perfect finishing touches for your home or 

workplace. When you are ready for a simple update or a full transforma-

tion, call Ti Canipe at Budget Blinds in Mandeville at 985-867-5175 for a 

free in-home consultation. Visit their website at www.budgetblinds.com.

locally owned and operated, Budget Blinds 

proprietors ti and scott offer their years of 

experience as interior designer and engineer.

WriTTen BY CindY Harlan

design І homedining І valentine's day

It Isn’t always true that an “ill wind blows no good.” such is the 

case of n’tini’s restaurant in Mandeville when owners Mark and 

Donna Benfatti blew to the northshore following hurricane Katrina. 

their southshore success as restaurateurs came with them as n’tini’s 

has topped the ranks of many fine dining spots. 

according to the Benfattis, “It is all about providing friendly hospital-

ity and exceptional service.” reminiscent of traditional new Orleans 

ambiance, n’tini’s has its patrons raving. In 2008 and 2009, the restau-

rant won numerous northshore’s Best awards, including best overall 

restaurant and best atmosphere. with fine food and polished service 

it is no wonder that n’tini’s is the first to offer a service guarantee to 

its customers. 

n’tini’s has become known as the best place to celebrate birthdays 

and anniversaries, and Valentine’s is no exception. However, this year 

Valentine’s Day falls on Bacchus sunday so they will offer sweetheart 

specials February 8–11. Mark Benfatti has been in the dog house before 

and wanted to help his customers by encouraging them to plan ahead! 

n’tini’s is hosting a contest to win the ultimate Valentine’s evening 

based on customer’s best experience. until February 8, diners can fill out 

a comment card describing their most well rounded or animated dining 

experience. Competition is tough as customers elaborate on their mem-

orable martini nights or extravagant anniversaries to compete for the 

top spot. the grand prize includes a chauffeured limousine, diamond 

pendant, chefs table, one dozen roses and flowing champagne. 

Featured on the cover of Sophisticated Woman in February 2009, Donna 

Benfatti is in the race for 2009 enterprising woman of the year. the 

This Valentine’s, Fall in Love with  
N’Tini’s New Orleans Steak & Martinis

Benfatti family supports her and believes that her talents and open 

heart have already earned their votes. (readers can still vote for their 

favorite cover girl online, www.sophisticatedwomanmagazine.com.) 

n’tini’s will also be your local caucus for the Mandeville Mayor’s 

race with their “Olive Mandeville” campaign (a play on words “I love” 

Mandeville). Customers will cast their vote in olives placed in the 

respective candidate’s jar. Olive voting will begin with the race so make 

sure to cast yours with a twist!

with all of the fun events going on at n’tini’s the best part is still the 

food. the menu is a collection of foods that are savory to the fullest. 

whatever your preferences, there is something for everyone including 

steaks and fresh seafood. n’tini’s brings uniqueness not only to their 

original dinner specials but also to old favorites like the award winning 

n’tini’s burger, mouth watering steaks, Maine lobster, succulent ribs 

and market fresh seafood, all cooked to perfection. 

For dessert lovers, their perfect bread pudding will warm your heart 

and crème brûlée will sweeten your smile. But the piece-de-resistance 

is the fresh daily cheesecake, particularly the pecan praline. to top 

it off, n’tini’s serves up the best martini in town with an extensive 

specialty martini list including the famous First Kiss, Contra Flow and 

lemon Drop.  
N’Tini’s is open Monday through Thursday from 11 a.m. until 9 p.m., 

Friday from 11 a.m. until 10 p.m. and Saturday Dinner from 5 p.m. until 

10 p.m. Reservations are recommended by calling 985-626-5566. N’Tini’s is 

located at 2891 Highway 190 in the Village Shopping Center across from the 

post office in Mandeville.

“It is all about providing friendly hospitality and exceptional service.”

Photo by Megan Benfatti

camp bow wow І business profile

Camp Bow Wow—Treating Dogs Like Family
a life-long dog enthusiast, Jason dalton 

was delighted to find a way to extend his 

love for canines through Camp Bow Wow, a 

franchise sharing his mission of providing a 

fun, safe and upscale environment for dogs 

to play, romp and receive lots of love and 

attention. as residents of the northshore, 

dalton and his wife were keenly aware of the 

need for such a facility in the area. in 2006, 

after much research and consideration, they 

began with the construction of their dream, 

Camp Bow Wow Covington. in august 2009, 

their dream was realized.

as the premier doggy day and overnight 

camp, Camp Bow Wow’s mission is to provide 

superior service to their customers and high 

quality of care for their furry companions.  

Canine campers enjoy all day play in their 

large indoor/outdoor play yards, and pup 

parents have the unique ability to view their 

canine campers online anytime on their 

innovative, live Camper Cams. Camp Bow 

Wow certified Camp Counselors are expertly 

trained in dog behavior and health manage-

ment. in fact, the camp offers a complimen-

tary day of doggy daycare as part of their 

new camper interview process. “This unique 

process gives the pups the opportunity to 

play, while Camp Counselors gauge their 

temperament and make sure they’re com-

fortable at camp,” says dalton. “at the end 

of their interview, we present a d’Tails Card 

which provides pup parents with information 

about their camper’s day and their overall 

experience. each new camper receives a 1st 

day Certificate, along with a spotlight on our 

facebook page.” 

So, whether you are dropping off your dog 

on the way to work, scheduling a sleepover 

for him or boarding him during your vacation, 

Camp Bow Wow is prepared to not only meet 

your needs, but exceed your expectations! 

Location: 
14279 Highway 1085 
Covington, la 70433

Phone: 
985-892-9dog

Email: 
covington@campbowwowusa.com

Web: 
www.campbowwow.com/covington

Pelican athletic club І business profile

Pelican Athletic Club— 
The Club of Choice…For a Reason!

As Pelican Athletic Club (PAC) nears its 

15th anniversary, it is easy to see the 

impact they have had on the health and 

fitness industry in this area. The club has 

been setting trends on the Northshore 

since their very first day, constantly chal-

lenging themselves to be the best, for their 

members as well as the community as a 

whole. PAC has long borne the title, “The 

Club of Choice” for nearly 15 years.

One reason PAC remains a step above is 

because of their development and main-

tenance of unique, one-of-a-kind, com-

plimentary programming, which cannot 

be found anywhere else in the state of 

Louisiana. Just to list a few ; Deep Water 

Running (DWR), Weight Loss Winners and 

the X-CELLENT HANGOUT, offer variations 

on traditional workouts, diet regimens and 

kid friendly activities.

Deep Water Running offers cross train-

ing for athletes, while minimizing injury. 

The water is the perfect medium to explore 

and improve dynamic balance, strength, 

agility and coordination. DWR’s fearless 

leader, Joan Beckstrom, incorporates inten-

sity, alignment, explosive plyometrics 

and muscle integration in this efficient 

total body workout. Resistance training 

using core stabilization has never been  

more refreshing. 

PAC’s Weight Loss Winners is a research-

based program emphasizing a combina-

tion of proactive nutrition principles and 

balanced exercise, guaranteeing positive 

results. This six-week comprehensive 

program includes informative lectures, 

one-on-one mentor sessions and group 

personal training. Weight Loss Winners 

helps participants establish realistic 

healthy habits, and enables them to lose 

pounds and inches for the long rather than 

short term. 

The newest addition to PAC program-

ming is the X-CELLENT HANGOUT, which is 

offered during school holidays and summer 

vacations. Fully equipped with Wii consoles, 

music, a lounge area and access to the 

outdoor field, kids will be begging to stay 

and play. Keeping with the theme of overall 

fitness and healthy lifestyles for all age 

groups, kids in the X-CELLENT HANGOUT 

are actively involved with sports drills, 

games and exceptional organized activities. 

The X-CELLENT HANGOUT offers ‘tweens a 

place to call their very own at PAC.

Pelican Athletic Club is a welcome alter-

native to the traditional health and fitness 

clubs on the Northshore. Stop by or visit 

www.thepac.com and see for yourself why 

Pelican Athletic Club truly is “The Club  

of Choice.” 

Business Type:  
Athletic Club

Overview: 
Located in the heart of Mandev-
ille, Pelican Athletic Club is a full-
service health and fitness club 
that offers the best facilities, staff 
and programs to help you and 
your family get started on that 
healthy lifestyle you have always 
wanted.

Services: 
Mind & Body Spa 
Childcare 
Physical Therapy 
Grill 
Concierge 
Amenities 
Pro Shop

Location: 
1170 Meadowbrook Blvd. 
Mandeville, LA 70471

Phone: 
985-626-3706

Web: 
www.thepac.com

CELEBRATING 15 YEARS

1996-2011
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The Northshore’s Best

409 W. 21st Avenue, Covington, LA 70433
985-893-7350 | Fax 985-893-7686

YOUR CHILD COMES HOME from school, 

grabs a snack and then gets started with 

excitement and joy on their homework. If 

this happens in your home, count your bless-

ings. If you are like many families, you are 

trying to balance sports, dance, clubs, etc. 

Somewhere in between all of that, you fight 

to get homework completed. Maybe your 

child does not do his or her best work, maybe 

they forget their homework at school, or they 

wait to the last minute to study. Perhaps 

your child needs your help every night, or 

maybe he or she has “no homework”. 

Whatever your situation, know that home-

work is a review of what took place in the 

classroom. It must be done independently. 

Now that the school year is half over, it’s 

time to set a New Year’s Resolution for the 

most important task your child has on any 

given day—HOMEWORK. 

Start off the New Year with a homework 

contract. First you need to find an organized 

location, free from distractions. You then 

need to have a set time and get a routine 

established. A middle school student should 

spend between one and one and a half hours 

a day, six times a week. High school students 

should spend two hours a day, six times a 

week. Studying for a test should not be done 

the night before. It is an everyday process in 

Healing Homework Headaches

every subject. If your child prepares for tests 

daily instead of cramming the night before, 

they are actually learning. This allows for 

long term knowledge your child can build 

on. Memorization or cramming is only short 

term learning and will not be retained. 

Assuming your child has all of his or her 

study skills, a daily consequence and reward 

can be a part of your contract. This is some-

thing that they enjoy on a daily basis (watch 

TV, use the phone or play video games). If the 

terms of your child’s contract are met, they 

have access to the reward that day; if not, 

the reward becomes the consequence. They 

can get it back the next day if the contract is 

fulfilled. It is also a good idea to have your 

child set long term goals such as improving 

a grade in a particular course, an improved 

grade point average, or maybe to turn in all 

assignments for the semester. 

The final and most important step is 

CONSISTANCY! 



lifestyle І homework

“Come little leaves,”

 said the wind one day.

“Come o’er the meadow 

 with me and play.”

Soon as the leaves

 heard the winds loud call,

Down they came tumbling—

 one and all.

The beautiful biking and walking nature trail between

Mandeville and Slidell is the perfect place to fi nd serenity

and an awakening to the wonders all around us.



January 2011

5:00 pm | Friday, Dec. 17

Ann Habisreitinger Barré, M.Ed is 
the Director of Huntington Learning 
Center® at 1748 A N. Causeway Blvd. 
in Mandeville. We off er individual 
testing and tutoring in reading, study 
skills, writing, phonics, spelling, math 
and ACT/SAT/LEAP prep. Ann can 
be reached by calling 985-727-0000. 
Visit www.huntingtonlearning.com.
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by Dr. Burkenstock

Also specializing in: 
Manicure
Pedicure
Facials

Massage
Body Polishing
Body Wrap
Waxing Treatments

Dr. Burkenstock’s
Skin • Body • Health

727.7799 
2040 N. Causeway Blvd., Mandeville

Look 
great in 
those new 
shoes with 

Azure Spa’s 
Cellulite wrap! 

Call today to experience the Azure Spa!

Bare    thoseBeauties!
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Al  raCleanse
Enjoy Vibrant Health

Discover
Hydrocolonic Therapy

I-ACT Certifi ed 
Colon Therapists

Kandyl Domangue 
& Diane Kimbell

1311 S. Tyler St. • Covington
985-809-3133

www.aloracleanse.com

• Repair Digestive Health

• Eliminate Intestinal Toxemia

• Eradicate Candida and Parasites

• Help with Chronic Diseases
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DISONVILLE   DRUGS

211 Covington St.  *  Madisonville, l
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7

2000est.

Mon–Fri: 8:30am–6pm
Sat 9am–3pm

985-792-1711 • 985-792-1752 FAX

Kristian Hahn
Pharm.D.

PROVIDING
PERSONALIZED

CARE

• Customized Medications

• Transdermal or Topical Formulations

• Medications not commercially available

• Bio-Identical Hormone Consultations & Testing

• Single Dose Combinations

• Medications Free of Sugar, Lactose, Dyes, 
Alcohol, Gluten or Preservatives
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I JUST RECEIVED a call from a patient who said 

that her physician referred her to us because 

she wanted to start a bio-identical hormone 

regimen and she wanted to know how to 

proceed. We receive many such calls and we 

have a frequently asked questions document 

we will gladly send anyone upon request 

which addresses all the steps involved. 

Typical questions can include:

Do I need a prescription? Yes, these are pre-

scription compounds that we prepare into a 

finished dosage form for you. Each is indi-

vidualized for you personally and addresses 

your symptoms.

Do I need a blood test or a saliva test? We 

highly recommend that you have a saliva test 

done but we can work with a blood test. A 

blood test requires a prescription; a saliva test 

does not. We also ask that you fill out a com-

plete history and symptom questionnaire.

Do I have to make an appointment with you? 

We highly recommend that you do so. We will 

spend an hour with you, go over your history 

and symptoms, and your saliva or blood test 

results, and then make recommendations 

to your physician for a treatment program 

which can address hormones, adrenal func-

tion, and thyroid function. 

What does a bio-identical hormone prescription 

cost? The cost is in the same range as that of 

a synthetic hormone prescription.

Does my insurance cover the prescription? 

Many insurance plans do at least partially 

reimburse you for the cost. Some do not. 

We provide each patient with an insur-

ance claim form that can then be submitted 

for reimbursement. 

How much preparation time is required? 

We ask that you give us a 24-hour notice 

although many will be prepared the same 

day. Hospice and pediatric patients are 

accommodated first. Sterile products usually 

require 24 to 48 hours. 

Hormone Questions 
and Answers

George Muller, RPh is certifi ed 
compounding pharmacist trained 
in sterile compounding and has 
specialized training in bio-identical 
hormones, veterinary compounding 
and hospice compounding. 
Compounding Corner is located in 
Madisonville at 209 Covington St. 
Call 985-792-5041.



The simplest 

explanation 

for the 

mechanism of 

is relaxation 

of the muscles 

that trigger 

headaches.

health І PhArAmACY

I Love You Diamond Jewelry

Your Success

FOR DEBBIE DENOVA-BAKER, practically every major activ-

ity in her life has involved a component of fitness and 

health. From her early years of running track at her high 

school in Houma to becoming a professional trainer in 

Beverly Hills, Debbie has always been drawn to fitness. 

Debbie met and married her high school sweetheart, Paul, 

who was a gymnast before becoming a professional trainer, 

and eventually pursued her degree in broadcast journalism 

where she started her own cable access show devoted to 

health and wellness.

Now, as a local business woman and mother of two young 

daughters, Debbie has continued following the fitness 

path. She and Paul opened their fourth Koko FitClub in 

Mandeville over the summer. 

The couple decided to open their first Koko in 2010. They 

had returned to Houma to be with Debbie’s family while 

her brother Bobby Cox was in his final stages of Ewing’s 

sarcoma. After his death, they decided to move back per-

manently and start their own fitness club. Debbie explained 

that while researching different business models, they 

came across the Koko concept. 

Based in technology, Koko FitClub integrates strength 

training, cardio exercise and nutrition planning into a cus-

tomized plan based on an individual’s body make up and 

goals. The patented Koko Smartraining system was devel-

oped in 2002 in Massachusetts. 

“We were intrigued, not just because of its innovation, 

but because of its ability to include people of all ages and 

fitness levels. At the time, we were considering our baby 

boomer parents and wanting to give them a place where 

they would be comfortable exercising,” Debbie said. 

Statistics show that only 16 percent of people go to health 

clubs. Many in the remaining 84 percent have previously 

given up memberships because of dissatisfaction or lack of 

use. Koko developers interviewed 1,000 of these people to 

discover what their specific concerns for gym membership 

were. The results confirmed that barriers to gym member-

ship included:  confusing equipment, lack of guidance, and 

intimidating culture. People who are unclear on which size 

weights they should use, the correct form for the exercise, 

how to use equipment, or intimidated by the floor-to-ceiling 

mirrors and loud music, are those likely to stop going to 

the gym. 

Making Personal Training 
Accessible–
Debbie Denova-Baker, 
Koko FitClub
Written By Jill Willie photos By steve randon

The word “Koko” is of 
Japanese origin meaning 
individual—as in individual 
attention, one at a time, 
or one-by-one.

enterprising woman І Debbie DeNOVA-bAKeR

“At Koko, we’ve taken the guesswork out 

of fitness and made personal training more 

accessible to the general public,” she said. 

Debbie explained that Koko Smartraining 

is about more than changing your physi-

cal appearance; it is about changing the 

way your body responds to food and exer-

cise. The program is designed to build lean 

muscle, burn fat and drive metabolism in the 

most time efficient way possible—through 

circuit training with real weights and inter-

val cardio training with treadmills and ellip-

tical trainers.

Each member receives a Koko key fob with 

a USB drive that contains personal fitness 

information and customized exercise plan. 

There is a main computer near the front 

desk where members can log in for assess-

ments such as Body Mass Index, for updated 

nutritional information and for results 

monitoring. Members also use their drives 

to enter into weight and cardio machines. 

Touch screens are strategically located on 

the machines and provide exercise instruc-

tions (including weight size and repetitions) 

while also monitoring intensity workload 

and pace. 

“The weight training and cardio exercises 

are both designed to keep the heart rate 

elevated while also providing a full-body 

workout,” Debbie said. “Everything is pre-

cisely managed to eliminate wasted time.”

Weight training/strength sessions are 30 

minutes in length, as opposed to the usual 

90-minute cycle in traditional gym settings. 

And the 15-minute Koko Cardio workout is 

twice as effective as a typical treadmill or 

elliptical workout.

For as technologically advanced as Koko 

is, Debbie and Paul have made sure that 

personal service is the hallmark of their 

clubs. The word “Koko” is of Japanese origin 

meaning individual—as in individual atten-

tion, one at a time, or one-by-one. The couple 

has taken these descriptions to a completely 

new level. 

“We knew we wanted to interject 

‘Southern Hospitality’ into the Koko culture. 

Our FitCoaches have done such a great 

job connecting with our members that the 

corporate office is replicating some of our 

hiring and training procedures nationwide,” 

she said.  

“So many members note the important 

role our FitCoaches have played in their 

success. We know our technology works, but 

it is our people who make the experience 

fun.”

With three successful Koko FitClubs in 

Houma, Thibodaux and Baton Rouge under 

their belt, the choice to expand to the 

Northshore was more than a business deci-

sion; it was a personal one as well. 

They wanted the site of their new loca-

tion to also be the site of their new home. 

As Debbie explained, their daughters Alaya 

and McKenzie (“Kenzie”) were about to start 

school so they wanted to settle in a family-

oriented community that offered a quality 

education and healthy lifestyle. 

All signs are showing they’ve made the 

right decision. The girls are settling into their 

new schools. The family just learned they are 

expecting a new baby, Debbie is due in late 

February, and more people are falling in love 

with the Koko lifestyle every day. 

“We call them Koko nuts,” she said. 

“Ultimately this is our job...to grow Koko 

nuts. Our goal is for people to think of Koko 

as the best fitness experience they’ve ever 

had.” 

top :  debbie denova-Baker
BottoM riGht: debbie is joined by her husband paul, 
and their daughters Kenzie and alaya.  
BottoM leFt: Koko FitCoaches and members of the 
south louisiana Koko FitClubs teamed together for some 
colorful fun at a 2013 Color run in Baton rouge.

Koko FitClub in Mandeville, Baton Rouge, 

Houma and Thibodaux. 3441 E. Causeway 

Approach, 985-746-4161, KokoFitClub.com. 
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CELEBRATING THE PRACTICE’S one-year 

anniversary this June, Dr. Agena intention-

ally keeps his practice small so that he can 

personally connect with his patients through-

out all stages of their reproductive lives. For 

new patients, especially for parents with 

daughters coming in for their first visit, he 

believes it is important to have a one-on-one 

consultation to help the patient (and parents) 

get to know him, express their concerns 

and feel at ease. This level of respect and 

empathy is given to every patient no matter 

what their needs. “Many times I will continue 

to assess a patient’s situation and check in 

on them between visits,” says Dr. Agena.

The Louisiana native was born in Chalmette 

to an engineer father and a stay-at-home 

mother and grew up living in Africa, the 

Caribbean, South America, West Virginia, and 

back to his home state to graduate from the 

Louisiana School for Math, Science, and the 

Arts (LSMSA) in Natchitoches. A Northshore 

resident since 2006, Dr. Agena now works 

permanently in his Madisonville office after 

commuting for several years to Hammond 

and calls Covington home with his wife, Dee 

and their family of three children: Landon, 

age 13; Alison, age 8; and Chloe, age 5. An 

essential part of his team, Dee is Dr. Agena’s 

registered nurse and office manager. 

Dr. Agena’s family-friendly practice spe-

cializes in all stages of reproductive health: 

adolescents who are beginning their annual 

exams; contraceptive counseling; prenatal 

care, delivery and postpartum; perimeno-

pausal and postmenopausal management; 

and other gynecological issues such as 

urinary incontinence and hysterectomies. He 

has hospital privileges at St. Tammany Parish 

Hospital as well as Lakeview Regional Medical 

Center. Dr. Agena delivers each baby himself. 

“Because I am a sole practitioner, my patients 

do not have to feel nervous or anxious about 

having someone they do not know deliver 

their baby,” he says.

The Family Man—
One-on-One With 

Gary M. Agena, M.D., 
Obstetrics and Gynecology

“ I treat each person with the same attention and compassion 

I would want extended to my own family.”

enterprising man І GARY M. AGENA, M.D.

WRITTEN BY MARA BEEBE   PHOTOS BY STEVE RANDON

As seen in Sophisticated Woman Magazine

Dr. Agena’s office is also a comprehensive OB/GYN facility all under 

one roof. Rather than having to visit another facility for lab work or 

an ultrasound, testing is performed in-house. Dee collects the lab 

samples and ultrasounds are performed by ultrasound technician, 

Katie Smith. From the clinical receptionist, Samantha McEachern to 

their billing specialist, Tamie Kraft, making patients feel cared for is 

how they run their business. 

“We are here for all of our patients, all of the time. Because of the 

access to electronic files, Dee and I can provide care for a patient from 

wherever and whenever necessary. Dee is able to pull up the patient’s 

data, medications, conditions, everything and not have them feel like 

they have to wait until Monday to reach us,” states Dr. Agena. 

Dr. Agena has a doctorate of medicine from LSU in New Orleans 

and he completed his residency at the Medical College of Virginia 

in Richmond. He returned to Louisiana and worked at North Oaks 

Medical Center in Hammond, three times receiving the North Oaks 

Champion award for excellence in patient care and completed his cer-

tification as a da Vinci® robotics surgeon. He is an honorary member 

of the American Association of Gynecologic Laparoscopists for special 

excellence in endoscopic procedures and is a da Vinci® Surgical 

System trainer across the Gulf Coast area for Intuitive Surgical Inc., a 

global leader in robotic-assisted surgery.

LEFT: Dr. Agena and family, wife Dee, Chloe, Alison, and Landon.
ABOVE:  Dr. Agena with da Vinci® Surgical System at St. Tammany Parish Hospital.

The da Vinci® Surgical System combines computer and robotic tech-

nologies to provide enhanced visualization and precision during pelvic 

surgery and is used in over 60 percent of all hysterectomies performed 

nationwide. It is surgery with the smallest incisions, the potential for 

less recovery time and overall, for optimum patient outcomes.

Dr. Agena’s ability to make each person feel special is an extension 

of how he spends time with his own family. This family man not only 

works hard but plays hard. All three children as well as Dr. Agena 

participate in a weekly, family karate class; enjoy fishing on the week-

ends; and cook together most evenings. “Every person, even the kids, 

has an apron. We cook together, sit down at the table together and 

clean up together. This is a big center of our life,” he says. 

Being together includes family and friends, especially when it 

comes to crawfish boils. “Dee is a ‘crawfish fanatic’ and throws regular, 

weekend boils. Our most recent boil was to watch the Kentucky Derby. 

We dressed up in all types of hats— bowlers, fedoras and clothing. It 

is always a lot of fun and another good reason to have a get together,” 

laughs Dr. Agena.

Dr. Agena’s gifts to his patients far exceed his talent, experience and 

certifications. It is the manner and attention in which he treats each 

and every person. He believes that it all comes down to the respect he 

has for his patients. “Patients are not just a number, they are unique 

individuals with their own special gifts and needs. I treat each person 

with the same attention and compassion I would want extended to 

my own family,” states Dr. Agena. �
Dr. Gary M. Agena provides family-friendly, long-term, comprehensive, 

customized care in Obstetrics and Gynecology. Located at 393 Hwy. 21, Suite 

525 in Arbor Walk Plaza in Madisonville, 985-845-7121, garyagenamd.com. 
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AS A FIRST-TIME MOTHER of a newborn daughter, Dr. Emily Grieshaber 

knows first-hand the importance of managing her time. As a board 

certified dermatologist, she also understands the importance of 

providing effective, time-saving skin care solutions for her patients. 

Dr. Emily Grieshaber is the third generation of board certified 

dermatologists in her family’s practice, Grieshaber Dermatology. A 

native of Covington, Emily spent summers shadowing her father, Dr. 

Robert Grieshaber. “It was great helping out in the office during the 

summers,” she said, “I got to see my dad practice and interact with 

patients. But he was more than a great doctor; he was a great dad. 

The experience showed me that dermatology allows you to prac-

tice medicine while still having quality time with your family.” She 

knew early on that she wanted to pursue a career in medicine. Emily 

received her undergraduate degree at the University of Georgia then 

returned home to attend medical school at LSU. She quickly realized 

in medical school that dermatology was the perfect fit for her and 

decided to follow in her grandfather and father’s footsteps. 

After completing medical school, Emily carried out her internship 

in Denver, CO, little did she know that she would also meet her future 

husband there. “Aside from medical training, my real goal was to 

meet a mountain man and bring him back with me. And I did,” she 

teased. She started dating her now husband, Jim Wagner, a Nebraska 

native, whom she had met at a mutual friend’s wedding the year 

before.  After completing her internship, they moved to New Orleans 

for her three-year dermatology residency at LSU. Her final year was 

an exciting one—the couple married in Crested Butte, CO, Emily 

served as Chief Resident, she passed her board exams fulfilling her 

goal of becoming a board certified dermatologist, and finally joined 

her father’s practice, Grieshaber Dermatology.  

Grieshaber Dermatology is known for its excellence in the treat-

ment of general dermatological problems and skin cancer. They have 

been servicing the Northshore for over 30 years and recently cel-

ebrated the one-year anniversary of their new building. In addition to 

practicing medical dermatology, Emily has expanded the Grieshaber 

practice to include cosmetic dermatology. She offers treatments for 

improving the appearance of wrinkles including Botox® and Xeomin® 

and fillers that help restore volume loss including Juvederm®, 

Radiesse®, and Belotero®. She also expanded the practice to include 

aesthetic services such as chemical peels and laser procedures. This 

includes the pulsed dye laser to treat facial redness and spider veins, 

non-ablative fractional resurfacing for acne scarring and skin reju-

venation, and photo facials that help improve signs of sun damage. 

They also offer the latest in technology of laser hair removal with the 

LightSheer® DUET™.  

Third-Generation Dermatologist—
Dr. Emily Grieshaber

Grieshaber Dermatology is known for 

its excellence in the treatment of general 

dermatological problems and skin cancer.

enterprising woman І DR. EMILY GRIESHABER

WRITTEN BY JILL WILLIE PHOTOS BY STEVE RANDON

Enterprising Woman
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Enterprising ManGary M. Agena, M.D.
Obstetrics and Gynecology

www.sophisticatedwoman.com

Men in BusinessFather’s Day Gift Guide

Our feature articles are a great 

way to tell the story of you 

and your business. Readers 

find them a valuable resource 

as they search  for the best of 

everything on the Northshore. 

Special guidelines apply to 

preserve consistency and 

integrity of the feature. 

Enterprising Man  

available for June issue only.

Enterprising Woman & Enterprising Man
Includes full-color gloss cover, photo session and two-page feature 
editorial about you in the center of the magazine. Includes location 
photos, interview and writing of feature. 

Frequency 
Discount	 Feature Only	 6x	 9x	 12x

Two-page feature	  $5,500	 4,500	 4,225	 3,975

Additional page	 $885

”Written by Cindy Harlan

Kristian Hahn, RPh–Madisonville DrugsPracticing the art of Personal Pharmacy

The first pharmacy, or drugstore as it was commonly known, was established in 1241 in Europe in Trier, Germany, and is still operational today. Pharmacists are experts in drug therapy and are the primary health professionals who optimize medication use to provide patients with positive health outcomes. When asked what made Kristian Hahn decide to pursue pharmacol-ogy as his profession, he nodded with confidence. “My parents always had great respect for our family phar-macist,” he said. “They planted the seed at an early age. I’ve wanted to be a pharmacist for as long as I can remember.” 
Kristian loves the outdoors, and as a young boy spent as much time as possible fishing, hiking and honing his skills in archery. But he always remembers working, and he touts his mother, Jeannie Hahn, for his strong work ethic. By her own life-style and accomplishments, Jeannie inspired Kristian to pursue his life-long dream. “She was my biggest influence,” recalls Kristian of his 

educational and professional endeavors. When asked to name his favorite aspect of practicing phar-
macology, Kristian commented that he enjoys the one-on-one 
relationship with customers and his ability to provide a sense of 
comfort for them. Kristian has the ability to solve many problems 
for customers through his expertise in compounding medicines. 
“Interacting with so many people on a daily basis and impacting 

Through their professional association with the Professional Compounding Centers of America, Kristian and George formed a 
partnership offering customers their vast array of expertise. 

their lives is the reward in what I do,” he responded. 
Compounding is the mixing of drugs into different forms from a solid pill into a liquid or cream, to avoid a non-essential ingredient that the patient is allergic to, to obtain the exact dose needed, or to add a patient’s favorite flavor. Compounding allows Kristian to work individually with cus-tomers and to fit their unique needs. He customizes medicines whether for medical reasons, for discontinued or back ordered medicines, or simply voluntarily. Even veterinarian medicines can be compounded, said Kristian. He compounds for all pets and, recently, even for a tortoise. “He finally agreed to take the straw-berry flavor,” Kristian recalled. Krisitan attributes the success of his compounding business largely to his partnership with George B. Muller, B.S., R.Ph. Through their professional asso-

ciation with the Professional Compounding Centers of America, 
Kristian and George formed a partnership offering customers their 
vast array of expertise. Kristian acknowledges his appreciation for 
George’s years of experience, his knowledge and his exemplary repu-
tation in the community. Together they are able to provide unique 
compounding services such as dermatological chemical peels, 
ophthalmologic eye drops for rare children’s infections, hormone 
replacement therapy, injectables for doctors’ offices, and liquids 

Mentionables

and creams for hospice patients who are unable to swallow pills. Their comprehensive services include consulting with customers and making recommen-

dations to physicians for a variety of healthy options.Going into business for himself in 2000 was a dream come true for Kristian, but he is 

quick to admit that he could not have done it alone. Opening a pharmacy was a huge deci-

sion and he knew that it would take time to earn people’s respect. Kristian credits his wife, 

Kimberly, for being his strength and support. “She is an amazing woman,” he resounds. 

“There is nothing that stands in her way.” There are few things in life more valuable to 

Kristian than his relationship with Kimberly and their two children, daughter Madison, 

age 12, and son Mason, age 4. Kristian and Kimberly moved to the Northshore in 1999 to 

build their family together. Kristian loves to relive his boyhood in Madisonville by fishing, 

hiking and practicing archery with his children, and he considers the perfect evening “a 

nice dinner with Kimberly in the French Quarter.” Madisonville Drugs and Compounding Center has been a great success due to the over-

whelming response from the town of Madisonville. Filled with families new and longstand-

ing, “the town was very inviting to us,” Kristian speaks of his new domicile and home to his 

business. Madisonville supports new businesses and it has grown in a multitude of ways 

since Katrina. “I love to serve the people of St Tammany Parish and I love what I do here,” 

Kristian stated resolutely.
Madisonville Drugs is located at 211 Covington Street in Madisonville. The phone number is 985-792-1711. Compounding Corner is located 209B Covington Street in Madisonville. The phone number is 985-792-5041. 

PHARMACy, from the Greek word ‘pharmakon’ meaning drug, is the health care profession that 

binds together health science and chemical science. “Many times we perform as chemists,” 

said Kristian Hahn, pharmacist and owner of Madisonville Drugs and Compounding Corner. 

Charged with ensuring the safe and effective use of medications, the scope of pharmacology 

involves traditional roles such as compounding and dispensing medications, as well as more 

modern services related to patient care, clinical services, reviewing medications for safety and 

efficacy, and providing drug information.

Facts:
as a child, what did you 
dream of doing or being?
a Pharmacist  
What is the best piece of 
advice you’ve ever received?to treat everyone the same and to always listen  

Who is or was the biggest 
influence in your life?
My mother  
What is your passion?
to provide the best service to my customers 
How do you spend your 
spare time?

Premium Feature Articles

As a small business owner, 

I was thrilled with the 

response I received after 

advertising with Sophisticated 

Woman Magazine. The staff 

was incredibly talented and 

took the time to understand 

my business and personal goals which 

helped the community know me as well. We 

experienced an instant and overwhelming 

response from the community following 

our advertising, and I would highly 

recommend Sophisticated Woman to any and 

all businesses looking to spread the word 

about their services.
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Sophisticated Woman is 
credible, informative, current, 
and interesting and provides 
a platform whereby our 
monthly articles not only 
attract new patients but 
also keep existing patients 
informed. The SW staff 
are professional, friendly, 
and accessible, making our 
relationship rewarding and 
cost-effective.

—Dr. Robert Benson
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health І fillers

A unique, new dermal filler has just been launched in the uS with a unique name: Belotero®. named after “La Belle Otero” (Carolina Otero, 1868-1965), a famous european actress and dancer known for her beauty, Belotero‘s own claim to fame is its ability to subtly diffuse into the uppermost layers of the skin without leaving ridges or a bluish discoloration (called the Tyndall effect) which has limited the use of other fillers in some areas, especially the tear trough. This breakthrough is due to the product’s gel matrix which allows it to fill superficial wrinkle lines without disturbing the structure of the skin. 
A good analogy is a dry sponge absorbing water and swelling without changing its basic structure. Hyaluronidase, the spe-cific filler in Belotero®, is a molecule which absorbs and holds water like a sponge for months on end, stretching out the collapsed wrinkle. Because Belotero® is able to diffuse ever so gently throughout the skin’s second layer (which contains the damaged or dimin-ished collagen and elastic tissue), it can be injected inconspicuously higher than any other filler. This means that especially fine lines, such as lipstick and smoker’s lines on the lips, tiny criss-cross lines on the cheeks and chin, and sunken tear troughs under the eyes, are more precisely treatable.

with the introduction of Belotero®, those shallow and aggravating lines often found on otherwise fine and wrinkle-free skin can be efficiently erased for an average of nine months. in conjunction with deeper fillers such as Sculptra®, we now can accom-plish what only a scalpel could attempt in the past—a youthful facial structure with tighter, brighter skin. 

Belotero®—a New and 
Unique Filler

Dr. Benson is a board certified 
dermatologist and experienced cosmetic surgeon who has been dedicated since 1980 to providing the latest proven techniques and treatments to patients in the U.S. and abroad. Call QnA Cosmetic 

Surgery (division of Benson 
Dermatology) at 985-370-0662 or visit www.QnAspa.com.

”

A growing number of older 
adults experience vision 
problems that turn simple 
daily tasks into diffi cult or 
impossible challenges.

reported by the National Center for Chronic Disease Prevention and Health Promotion. Dr. O’Sullivan explains, “Blindness caused by diabetes is preventable with early detec-tion and treatment. And like ARMD, there are new treatment options that are available to patients.” Because a dilated eye exam is the only way to detect changes in the retina, people with diabetes should sched-ule yearly comprehensive retinal exams for early detection and treatment. Regulating blood glucose levels, a diet rich in fruits and vegetables, as well as quitting smoking can help prevent diabetic retinopathy or its pro-gression if you already have it.While preventative measures can ease the onset of vision loss, Dr. O’Sullivan explains that it is important for a person to seek medical help before their vision worsens. “When people cannot perform the daily activities that we take for granted, like writing a check, or even noticing faces or watching television, their quality of life suffers.” 
Many retinal researchers are working to develop less invasive technologies to treat vision-threatening diseases. Among them is Retina Specialty Institute, a nationally-recognized clinical trial research and treat-ment center with offices in Covington and Metairie. If you are a diabetic, or feel you’re at risk or are showing symptoms of vision loss, schedule an appointment with your doctor or ophthalmologist for a comprehen-sive, dilated eye exam and start protecting your healthy vision. �

Retina Specialty Institute is located at 1421 Ochsner Blvd. in Covington, 985-590-5339 and 2800 Veterans Memorial Blvd., Suite 160, Metairie, 540-264-9438, retinaspecialty.com.

IF THERE’S ONE word that could easily describe Dr. Seán O’Sullivan, it’s “dynamic.”
His friendly and magnetic personality, charisma, lively character, worldly 

experiences and abounding appreciation for stories—whether sharing or creat-
ing them—makes him as much of an endearing individual as it does a proficient, 
skilled and compassionate retinal surgeon.Dr. O’Sullivan’s own story began along the warm waters of the Mississippi Gulf 
Coast in Pascagoula. Here, he dreamed of colorful lands and distant cultures—and 
soon after graduating from Mississippi State as a dual major in Biomedical and 
Civil Engineering—made those dreams come true by joining the Peace Corps to 
help communities in Thailand preserve their resources and protect their wildlife.

Upon his return home, Dr. O’Sullivan pursued his medical degree, internship 
and residency from The University of Mississippi Medical Center in Jackson, 
Mississippi. It’s here that he fell in love with ophthalmology and, specifically, the 
intricacies and biology of the retina. Following his residency, he later completed 
his fellowship in vitreoretinal surgery at Louisiana State University.

Core to Dr. O’Sullivan’s beliefs are charity, compassion and research. Dr. 
O’Sullivan takes great pride in giving back to his community, and is actively 
involved in The Studies of Ocular Complications of AIDS (SOCA) and performs 
screenings to underserved populations including the homeless and those suffer-
ing from HIV/AIDS.

Dr. O’Sullivan finds particular enjoyment at improving quality of life for those 
suffering from vision loss and believes whole-heartedly in the idea of treating the 
person, and not the disease.

In his free time, Dr. O’Sullivan spends his time with his wife, Jennifer and their 
three sons, Finnbarr, Sebastian and Patrick.

mentionables І SEÁN O’SULLIVAN, M.D.

A GROWING NUMBER of older adults experience vision problems that 
turn simple daily tasks into difficult or impossible challenges.Many experiencing these challenges should know that significant 
vision loss, especially those caused by diabetes, can be prevented 
and—if they occur—treated. There are also easy preventative steps 
and accessible treatment options available for those with common 
vision-threatening diseases of the retina like age-related macular 
degeneration (ARMD) and diabetic retinopathy. The incidence of ARMD increases with age as it affects 30 percent 
of people over the age of 70, 40 percent of people over the age of 80, 
and 50 percent of people over the age of 90. Those most at risk of 
ARMD include smokers, individuals with high cholesterol, excessive 
sun exposure and those with a family history of the illness. However, 

the last ten years have seen dramatic advances in treatment for 
the disease. Seán O’Sullivan, M.D., retinal expert at Retina Specialty 
Institute (RSI) explains, “As we learn more about age-related macular 
degeneration, new, less invasive, drug therapies are being developed 
and implemented in clinical trials. At RSI, we’re bringing these 
cutting edge treatments to the New Orleans community.” Even with 
these new advances in technology, attention to these risk factors, 
as well as regular retinal exams, can help prevent the occurrence of 
ARMD.

Even more, as people age, their risk for developing diabetes also 
increases. According to the American Diabetes Association, about 
one in four people over the age of 60 has diabetes and nearly 45 
percent of diabetics are at some stage of diabetic retinopathy as 

Protecting Healthy Vision in Aging Adults—
Retina Specialty InstituteWRITTEN BY JAMES HAGAN PHOTO BY JACK GARDNER
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”Since I started advertising 

with Sophisticated Woman, 

I have had a lot more 

traffic from all over the 

Northshore. More than  

any other advertising  

I’ve done.”

—Jenny Pennington, Mira Mia

Shopping Sense Retail Program
In every issue, Sophisticated Woman is dedicated to bringing our 
readers trendy styles, along with classic sensations in the beauty 
and fashion industries. Our retail package is geared to promote 
every aspect of your fashion or beauty business through multiple 
advertising elements including special rate packages, editorial 
content, added value extra and custom ads to name a few. 
Shopping Sense components include:

Fashion Editor’s Picks, Shopping Scene—a monthly calendar 
of our retail events, Meet the Owner—featuring a brief editorial 
overview about the person behind the business, Gift Guides—
for the months of February, March, April, May, June, September, 
November and December, Online Business Directory, Email 
Blasts—weekly email blasts that include updates on retail 
happenings and Promotional Opportunities.

Chef Talk, Restaurant Packages

We want our readers to know just where to go when they get 
all dressed up. Our Chef Talk restaurant package is the avenue to 
take when you want to promote all the delectable aspects of your 
dining establishment. Our special rate packages just scratch the 
surface of what we offer. Chef Talk components include:

Restaurant Profiles, Recipes—featuring photos and recipes 
from local restaurants and/or chefs, Meet the Chef—a brief 
editorial overview about the person behind the food, Restaurant 
Relevant Issues—published six times each year to coincide with 
prime seasons: February, March, April, May, September, November 
and December, Online Recipe Database, Online Restaurant 
Directory, Email Blasts—bi-weekly email blasts to include updates 
on restaurant happenings and Promotional Opportunities. 

summer soirée І FASHION EDITOR’S PICKS

Have comments or questions about fashion? 

Email Patty at fashion@sophisticatedwoman.com.

Our Fashion Editor, Patty Beal of Closetopia, a wardrobe consulting service, hand-

picked these fabulous and fun outfi ts. She can be reached at 985-502-6673. 

Items featured on these pages 
are subject to availability.

This 3/4 length-sleeved, turquoise, 

cotton tunic is framed exquisitely 

in rich orange embroidery. Cuff ed 

Capri pants keep the look light and 

fresh. Tunic, $116, Capri Pants, $195, 

The Villa, 985-626-9797.

This square, sterling silver pendant 

necklace, crafted by a Louisiana 

artist, adds a delicate touch. $32 

The Attic, 985-624-8265.

This Bohemian chic, sheer, long-sleeved, fl oral top 

pairs perfectly with these blush-colored skinny 

jeans. The blue lapis stone necklace pulls the 

entire look together. Top $208, Skinny Jeans $165, 

Necklace $95 all from The Mix. 985-727-7649.

Patty, showing my arms and too much of my legs is a problem 

for me in the summer. Outdoor parties though, are my favorite 

events. How do I stay cool at the next outdoor affair, but still feel 

comfortable in the outfi t I choose?  A: First, remember, garments that fi t loosely and are made from 

natural fabrics allow for more air fl ow and will ultimately keep you cooler. Here are some stylish alternatives to bare arms and 

short shorts. Bonne soirée!

fashion І FALL TRENDS

Fall Fashion
In the Red

Brenchley
shoes • accessories
985-727-3131
mandeville, Mon–Sat, 9–6

James Napier
M e n ’ s  &  W o m e n ’ s  A c c e s s o r i e s

Mandevil le •  985.951.8015
L i m i t e d  L i a b i l i t y  C o m p a n y

Future
Chic
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restaurant amis І dining

The newesT kid on The block of fine dining restau-rants in st. Tammany is Amis. And what a kid it is!
located in covington, Amis (French for “friends”) has already garnered praises that are far reaching. After having been opened for only two months, the crowds at both lunch and dinner bear testimony to the food delights at this temple of culinary excellence.
but it’s not by coincidence that Amis has been honed to such fine, diamond-like perfection in food and service. A white glove restaurant without the gloves, Amis is meant to be thoroughly enjoyed, the result of much thought and planning given to every detail of its operation. The owners, chris binnings and Richard Taubin, have made the restau-rant all that it should be, a well-orchestrated culmination of all their combined acumen in the food industry.

binnings’ restaurant background reads like a travelo-gue. his early beginning was at impastato’s Restaurant in Metairie, and his subsequent career took him as far south as the Florida keys, and back home again. in key west, he worked the famous commodore steak house, 

and the road home included an interval at cigars in destin, Florida. locally, he was affiliated with lA Grill, Mi Mamacita’s and Times Grill, to name a few. he drew heavily from these experiences to create Amis.
but it was Friends Restaurant in Madisonville that was a turning point in his career. As a result of katrina, the restaurant flooded, and Friends remained closed due to extensive damage. The devastated owners decided not to reopen. but binnings stepped in, with his partner and associate, Richard Taubin, took over the restaurant, tore it down, and completely rebuilt it. Today it stands strongly against future flooding due to its new construction, and continues to add much to local dining pleasure.

not content with the success of Friends, partners Taubin and binnings were already planning another venue, only this time it was a restaurant for fine dining as well as a night spot for entertainment, a much needed and welcome venue in west st. Tammany. out of this planning was born Amis.Unquestionably a palace of palate pleasing delights, Amis is a dining oasis. its quiet elegance provides a harmonious 

Restaurant Amis
A Dining Oasis

By PAul CiminO

PhOtOs By  
Kevin WAtKins

atmosphere to accompany the haute cuisine creations of chef Marvin Tweedy, truly an artist with food. The menu includes many local favorites with a new twist, including steaks and seafoods. several of chef Tweedy’s original epicurean masterpieces make for quite a varied menu, which changes several times annually.The adjoining blue note lounge, with its live music, is aimed directly at sheer enjoyment and features many of the finest jazz musicians in the country for exceptional enter-tainment. For the football crowd, the lounge offers nine tele-vision screens for viewing on Monday nights in a delightful atmosphere. And not to be missed is the sunday Jazz brunch from 10:00 a.m. until 2:30 p.m. in addition to a plethora of foods, which is priced incredibly low, the brunch also inclu-des a complimentary mimosa. Amis also boasts a private banquet room for parties, dinner meetings or what-have-you. Presently, they are already taking reservations for holiday parties and banquets.
To tell all there is about Amis would require volumes, but suffice it to say it’s a wonderful place, and we’re so glad it’s here among so many other great eating places on the northshore. effective August 4, Amis will be open seven days a week instead of six for lunch and dinner. dress is snappy casual, and reservations are suggested. For sheer pleasurable indulgence, do yourself a favor and dine at Amis, and when you do, be sure to say hello to Richard and chris. we have no doubt you’ll become an “ami” of Amis!! 

Restaurant Amis is located at 1950 N. Hwy 190 in Covington. To make reservations or for more information, call 985-893-9100 www.restaurantamis.com.

tOP leFt: James Johnson, famous blues guitarist, is a regular at Blue note lounge. tOP RiGht: Blue note lounge has a cozy but rockin’ atmosphere. ABOve: marvin tweedy prepares a signature dish. 

     The owners, chris binnings and Richard Taubin,  
have made the restaurant all that it should be, a well-orchestrated       culmination of all their combined acumen in the food industry.

dining І restaurant amis
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Website Ads  
Size	 Home Page	 Interior Page
Pencil Banner Ad: 	 $125	 —
   935 x 40

Revolving Vertical Ad: 	 $75	 $50
   200 x 300

Enhanced Listings
Upgrade your listing with a photo, link to your website and 
50-word description of your business.
Print Advertisers (with contract)	 $20 

Online Only	 $75

Ad Design Specs:
Pixel sizes are width by height. 
1. �Submit images (logo, photos, graphics, etc.) as one of these file 

types:  TIF, EPS, JPEG, GIF, ANIMATED GIF, PSD or PNG
2. �Camera Ready Specs: File Type: JPEG, GIF or ANIMATED GIF 

File Size: No larger than 250k

All rates are net per month based on a 3-month minimum ad buy.

www.SophisticatedWoman.com

Our readers keep reading when it comes to 
SophisticatedWoman.com. Marketing opportunities only 
expand with every click of your client’s mouse. With the 
full magazine online, banner ads, e-blasts, online editorial 
extras and interactive events, our website gives your message 
limitless possibilities.

pencil banner

revolving
vertical

revolving
vertical

Online Marketing Opportunities

Unlimited Online Readership

E-Newsletters
Be featured with important bi-weekly news and information 
directly in readers’ mailboxes.
Premier Banner	 $50 Bi-Week	

Direct E-Mail Blast Program 
Customized e-mail blast for your company. Features direct 
web links to your website, promotional copy and customized 
page design. It will be sent out to subscriber database of adult 
shoppers and can be purchased 1 time per month. Rates 
available upon request.
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Scan this QR code with your smart phone 
to get the premier information source for 
celebrating life on the Northshore.

Download a free QR Reader via your App store.


